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Abstract

In recent years, with the frequent disclosure of food safety incidents and the
improvement of people's living standards, consumers are paying more and more
attention to food safety, and the purchase of organic foods is also more inclined to
purchase organic foods for self-protection. However, due to the late start of
China's organic foods entering the market, the current consumption of organic
foods accounts for a small proportion of total food consumption. This paper aims
to explore how the CSA (community supported agriculture) community supports
the development of agriculture in China and explore how the farm design
members. Affect the willingness of consumers to pay.

Take a discrete selection experiment to compare the unique points and
differences between farm members and non-members (what do consumers become
a farm member and why others are not members) to explore how community
support for agricultural organic farms caters to consumers' willingness to pay .
Thereby further expanding the scale of organic farms and increasing consumer
trust and reducing transportation costs.

KEY-Key WORBSwords: Community support agriculture; Organic food;

Membership; Willingness to pay; Influencing factors
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