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ABSTRACT

Wallpaper is a kind of typical wall decoration material. With the rapid development
of the real estate market, the application scope and amount of wallpaper have been
improved rapidly. Wallpaper in the United States, Europe, Japan and South Korea and
other countries in the interior decoration paste rate of more than 80% , and China's
wallpaper paste rate in the interior decoration accounted for less than 15% , so, wallpaper
in China's development potential has a great room for improvement.

With the rapid development of the wallpaper industry, it also reflects some problems.
Starting from the marketing theory, this paper takes ¢ enterprise as the research object and
uses 4P, SWTO and other theories as the cornerstone, then, based on the data obtained
from field investigation, literature analysis, Comparative Study and interviews, the paper
puts forward that it can really help the research object C enterprises face up to the
problems existing in their own marketing strategies and optimize them, to avoid being

affected by the macro environment.
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