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Research on Marketing Strategy of New Energy
Vehicles Taking BYD Vehicles as an Example

With economic development and social changes, the automotive industry

is also constantly changing. In recent years, China is actively supporting the
harmonious coexistence of man and nature, and promoting the concept of
sustainable development; traditional fuel vehicles consume a large amount of
oil, and the exhaust gas generated by the vehicles has serious air pollution,
making people more and more doubtful about fuel gas vehicles, clean and
energy saving Of new energy vehicles stand out. However, after reading a lot
of relevant literature from domestic and foreign scholars and sorting and
analyzing the relevant theories related to the research on new energy vehicles,
it was found that new energy vehicles still have insufficient core technological
innovation, high prices, single sales channels, and few promotional methods
and efforts. Small, after-sales service and supporting facilities are incomplete.
Based on these issues, this article puts forward some relevant suggestions:
strengthen core technology innovation and form standards; reduce the price of
new energy vehicles, the government increases the subsidy for car purchases,
realize the industrialization and scale of new energy vehicles; expand the sales
channels of new energy vehicles, Accelerate the promotion of local cities and
rural areas; increase advertising efforts, increase promotional efforts, improve
supporting facilities and after-sales service. This article also takes BYD New
Energy Vehicles as an example to propose to BYD New Energy Vehicles to
promote the diversification of new energy vehicle products, achieve
industrialization and scale reduction of sales prices, expand sales channels,
and combine various marketing methods to increase marketing efforts and
improve supporting facilities. Recommendations for facilities and after-sales
service.
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