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Abstract

With the rapid development of economy, people pay more and more attention to
food safety at present. But food safety problems are still common, which also makes
consumers always uneasy about food. Organic food is the safest and best quality food
that can be certified in the market processing process completely do not use
pesticides, artificial chemical additiwes and fertilizers, and the production and
processing conditions are higher technology.

This paper collected 295 data from consumers in Nantong city of Jiangsu
province by means of online questionnaire to analyze consumers' attitude towards
organic food, their willingness to buy and their attitude towards food safety.

The conclusion shows that the consumers' understanding of organic food is still
incomplete, only 23.05% is clear about organic food, and even feel that organic food
still has a series of food safety problems, such as excessive consumption and
exaggeration, of which only 40.34% are satisfied with organic food. According to the
analysis of SPSS24.0 data, there are significant differences in education, family
monthly income, sex and age in the purchase of organic food, its significance (both
ends) is less than 0.005, and the consumption atmosphere and other people's opinion
are significant 0.000, indicating that both will promote consumers to buy organic food
Food. Families with children and older people are less than 0.005, so they are more
likely to buy organic food. The government should strengthen the publicity of organic
food and strengthen the management, certification and supervision of organic food.
Enterprises should operate in good faith, strictly control quality, and eliminate

consumers' doubts about organic food.
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