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ABSTRACT

With the rapid development of e-commerce and the sudden rise of Internet companies
suDEas millet, the transformation of enterprise Internet seems to be a smooth road.
However, due to the differences of channels, shopping methods and other factors, online
consumers have paradoxical behavior patterns with traditional consumers, and traditional
enterprises have accumulated years of offline marketing experience with little effect.
Therefore, through the analysis of online consumer behavior, to find ways and means to
meet online consumer demand, it is more critical to improve the effectiveness of enterprise
marketing strategy.In the television industry, the scale of network sales is also increasing.
In recent years, CH's online TV business has developed slowly. In this context, this paper
uses the theory of consumer behavior, starting with the analysis of online TV consumer
behavior, to study and discuss the operation strategy of online TV business of
DECompany, to find out the main problems of its business, and to put forward the
operation strategy for the online TV business of DECompany. In order to help
DEcompany attract more consumers to buy, expand the scale of online business, and

enhance market share.
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