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ABSTRACT

In this paper, the tourist destination of college students choose to in-depth analysis
and research, tries to through the study of the sample survey of college students, analyz
ed their tourism motivation, tourism manner, from tourist motive, options, scenario anal
ysis, to analyze their travel preferences and actual tourist destination choice, summarize
s the three factors on the effect of tourist destination choice; This paper summarizes the
characteristics of college students' tourism behavior, summarizes the problems of colleg
e students' tourism market, and puts forward reasonable and feasible countermeasures a
nd Suggestions for its development, so as to promote the healthy development of colleg
e students' tourism market. Based on the conclusion of the empirical study, this paper pu
ts forward some reasonable Suggestions on the destination marketing and product devel
opment based on the understanding of the psychology and behavior of tourists' destinati
on selection.
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