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ABSTRACT

The continuous development of mobile Internet has brought about a huge update
in the mode of communication. In this process, short videos have gradually become one
of the main forms of content release on various social media platforms in recent years
with their expressive form and fragmented information transmission. As a rising star in
the domestic short video industry, Douyin has many attempts in commercial
monetization. In this paper, we media accounts of five short health videos with the
largest number of followers on Douyin platform are selected to explore how these we
media accounts can realize monetization in the current market competition of "traffic
is king". What is the channel suitable for its profit and realization. As the creator of
health we-media accounts, this paper discusses how to deliver healthy and effective
health information to the audience and at the same time ensure their own profit.
Therefore, the research on the realization mode of short health videos is both hot and

key, in order to provide certain reference value for health KOL.
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