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Name

 XXX

Phone

 XXX-XXXX-XXXX

Email

 XXXXX@

Name and contact information



Job intention01
 Seeking a position as an analysis planner, with the expectation 

of demonstrating professional skills in a challenging and 

innovative environment.

Target position02
 Analysis Planner

Expected industries03
 Internet, e-commerce, data analysis, etc

Job search intention and position



Major: Statistics, Economics, Computer 

Science and other related majors

Data Analyst Certification

Computer Level Certificate (Level 2 or 

above)

Education: Bachelor's/Master's degree

certificate

English Test Band 6/Professional Test 

Band 8

01 02

03 04

05 06

Education background and certificates



work experience
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Served as a market analysis intern in a 

well-known Internet company, 

responsible for collecting, sorting and 

analyzing market data, and providing 

strategic support for product 

promotion.

I worked as a part-time researcher at an 

international market research company, 

assisting in completing multiple 

industry research projects and 

accumulating rich market research 

experience.

Internship or part-time experience



VS

Served as the chairman of the 

school's marketing club, 

successfully organized and held 

multiple marketing related 

activities and lectures, enhancing 

the club's influence in the school.

Joined the school's 

entrepreneurial team, 

participated in the writing of 

business plans and project 

roadshows, and gained valuable 

entrepreneurial practical 

experience.

Participation of campus clubs or organizations



Proficient in professional skills such as market research, 

data analysis, and business plan writing.

Having good communication skills and teamwork spirit, 

able to quickly integrate into new environments and carry 

out work.

Having a keen insight into market trends and consumer 

behavior, able to provide targeted market strategy 

recommendations for products or services.

Professional skills and strengths



Project experience
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International Market Research Project

 This project aims to analyze consumer behavior, industry trends, and competitor 

situations in the target market, providing data support for the company's market 

entry strategy.

New Product Promotion Planning

 Responsible for market promotion planning for a new product, including brand 

positioning, marketing strategies, advertising creativity, etc.

Brand reshaping project

 Participate in the company's brand reshaping project, propose brand upgrade 

plans through comprehensive analysis of brand image, communication channels, 

and user experience.

Overview of Projects Participated in



International Market Research Project

 As a member of the project team, responsible for collecting and organizing overseas market data, 

analyzing consumer demand and behavioral characteristics, and writing market research reports.

New Product Promotion Planning

 Serving as a project manager, leading the team to develop marketing strategies and promotion plans, 

coordinating resources from all parties, and ensuring the smooth implementation of the project.

Brand reshaping project

 As a brand planner, participate in the formulation and execution of brand strategies, propose 

creative solutions, and assist the company in successfully achieving brand upgrading.

Role and contribution in the project



International market research project

 Through in-depth market analysis, accurate market intelligence and decision-

making basis have been provided to the company, successfully assisting the 

company in expanding overseas markets.

New product promotion planning

 Through innovative marketing strategies and advertising creativity, we have 

successfully increased the visibility and market share of the new product, 

achieving over achievement of sales targets.

Brand reshaping project

 Through comprehensive brand analysis and upgrading plans, the company's 

brand image and awareness have been successfully enhanced, enhancing the 

brand's market competitiveness.

Project Achievements and Impact
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