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Abstract

With the rapid development of China's social economy, the energy crisis is gradually
emerging, and the problem of air pollution is becoming more and more serious. As a new type of
circular transportation vehicle, new energy vehicles are born in accordance with the times.
However, due to the lack of comprehensive research on the marketing methods and models of new
energy vehicles, the traditional marketing strategies gradually can not adapt to the new situation.
How to improve the marketing model of new energy vehicles has become the current problem to
be solved.

In this paper, combined with the research status of new energy vehicle marketing strategy at
home and abroad, 4P, 4C theory as the theoretical basis of this paper, B company is selected as the
object of analysis and research. Firstly, this paper introduces the development background,
research purpose and the current situation at home and abroad of new energy vehicles; secondly,
it introduces the related theories of automobile marketing; then, it enters the research focus of this
paper, that is, the marketing status analysis and marketing strategy formulation of company B.
SWOT analysis method is used to analyze the advantages, disadvantages, opportunities and
possible threats of company B in a systematic and comprehensive way, summarize the problems,
and then use relevant theories to optimize the design; finally, the summary and outlook of this
paper.

The research of this paper can further promote the development of B company's new energy
vehicle marketing strategy, so that B company can obtain competitive advantage in the future

competition of new energy vehicle market.
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