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ABSTRACT

As the most famous yogurt brands respectively in China and America, it is imperative for
Ambrosial and Chobani becoming leading enterprises through guaranteeing their survival and
development as well as taking advantage of their brands. This paper mainly focuses on the
marketing strategy of Ambrosial and Chobani to explore the marketing strategies of Greek Yogurt
at home and abroad.

In order to research for the optimal solutions to yogurt brands in domestic market, this paper
selects Chobani, a famous giant in the US, as a case comparing with Ambrosial and analyzes the
reasons and advantages for their success by analyzing marketing strategies based on related data
and current news. The paper applies 4P marketing theory. This paper mainly used 4P marketing
theory to compare and analyze the marketing strategies of these two companies from the aspects of
product, price, place and promotion.

This paper shows that domestic yogurt company should make good use of the online media,
they will be the direction for domestic yogurt brands to optimize their marketing strategies and
obtain better sales. The overall upgrade of product strategy, price strategy, place strategy and
promotion strategy are the boosters for domestic yogurt brands to advance in fierce market
competition. Great significance of this paper is providing suggestions on improving the operation

methods of Greek yogurt in domestic market.
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