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CHAPTER 01

Retail figures




Sales volume index of total retail trade, except of motor vehicles and
motorcycles in France from 2004 to 2023

Retail trade sales volume trend in France 2004-2023

106.79

84.28 85.27 85.67

81.22
7584, /887

100)

(0]
o

60 -

Index (2015

40 -

20 -

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

-

3 Description: This statistic displays the trend in volume sales annually for the total retail trade in France from 2004 to 2023. In 2023, retail trade sales in France had decreased slightly in comparison to 2022, reaching an indexed value of about 121. Read more r
Note(s): France; 2004 to 2023 J
Source(s): OECD


http://www.statista.com/statistics/426485/retail-trade-sales-volume-index-european-union-france

Monthly sales volume index of total retail trade, except of motor vehicles
and motorcycles in France from January 2015 to March 2024

Retail trade sales trend monthly in France 2015-2024
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4 Description: This statistic displays the monthly trend in volume sales of the total retail trade in France from January 2015 to March 2024. In the last six months, the country's monthly retail sales volume index has hovered around a value of 120 to 124. Read more r
Note(s): France; January 2015 to March 2024 J
Source(s): OECD


http://www.statista.com/statistics/530006/retail-trade-sales-volume-index-monthly-eu-france

Annual turnover of the wholesale and retail trade including the repair of motor
vehicles and motorcycles industry in France from 2013 to 2022 (in million euros)

France: turnover of the wholesale and retail trade industry 2013-2022
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Description: The turnover of the wholesale and retail trade industry incl. repair of motor vehicles and motorcycles in France increased by 163.3 billion euros (+10.99 percent) in 2022. With 1.6 trillion euros, the turnover thereby reached its highest value in the observed Sta t I sta r
period. J
Note(s): France; 2013 to 2022
Source(s): Eurostat


http://www.statista.com/statistics/383061/turnover-wholesale-retail-trade-sector-france

Number of enterprises in the wholesale and retail trade including the repair
of motor vehicles and motorcycles industry in France from 2013 to 2022

France: number of wholesale and retail trade enterprises 2013-2022
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Description: The number of enterprises in the wholesale and retail trade industry incl. repair of motor vehicles and motorcycles in France increased by 14,496 enterprises (+2.03 percent) in 2022 in comparison to the previous year. While the growth in this industry is Sta t I sta r
slowing down, with 729,138 enterprises, the number of enterprises is at its peak in the observed period. Read more J
Note(s): France; 2013 to 2022
Source(s): Eurostat


http://www.statista.com/statistics/496656/number-of-enterprises-wholesale-retail-trade-sector-france

Annual price inflation chan%e of non-food products in France monthly
from January 2022 to July 2023, by product category (as a percentage)

Annual price inflation of non-food sectors in France by month 2022-2023
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7 I Description: In the most recently reported period, many non-food consumer product categories saw price changes compared to the corresponding period a year earlier in France. In July 2023, clothing prices increased by 3.4 percent in this country. Read more sta t I sta r'

Note(s): France; January 2022 to July 2023
Source(s): Eurostat


http://www.statista.com/statistics/1413188/price-inflation-nonfood-france

Monthly household expenditure on consumer goods in France between
January 2018 and June 2024 (in million euros)

Monthly household expenditures on consumer goods France 2018-2024
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Description: This statistic represents the total monthly household expenditure on goods in France from January 2018 to June 2024. In January 2018, French households spent a total amount of 47 billion euros on consumer goods. The significant drop in March, April, sta t I sta r
and May 2020 was caused by the lockdown implemented by French authorities in response to the coronavirus (COVID-19) crisis. Read more J
Note(s): France; January 2018 to June 2024

Source(s): Insee


http://www.statista.com/statistics/513184/household-consumption-expenditure-on-goods-france
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Most common offline purchases by type in France as of June 2024

Most common offline purchases by type in France 2024

Share of respondents

0% 10% 20% 30% 40% 50% 60%
Grocery store / supermarket 63%
Clothing / apparel / shoe store : : : : : { 60%
Pharmacy 56%
Department store : : : ' 45%
Sports store ' ' ' ' 45%

Drugstore / perfumery 42%
DIY / garden store . 35%
Book store 28%
Farmers market (e.g., weekly market, artisan market) 26%
Interior design / home decoration store 26%
Electronics store 23%
Furniture store 22%
Jewelry store / jeweler 22%
Convenience store / kiosk 21%
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Note(s): France; July 2023 to June 2024; 2034 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998231/most-common-offline-purchases-by-type-in-france

Interest in product categories in France as of June 2024

Interest in product categories in France 2024

Share of respondents
0% 10% 20% 30% 40% 50% 60% 70%

Clothing : . . . . . :70%
Shoes : : : : ' ' 65%
Food & beverages 56%
Books, movies, music & games : : : ' I 3%

Consumer electronics (e.g., TV, smartphones) 47%§

Travel products 46%

42%

Cosmetics & body care .
37%:

Cars
34%

Accessories
Furniture & household goods 33%

Household appliances 33%

Pet products 33%

32%

DIY & garden products

Sports & outdoor products 31%

L]
11 I Description: When asked about "Interest in product categories”, most French respondents pick "Clothing" as an answer. 70 percent did so in our online survey in 2024.Find this and more survey data on interest in product categories in our Consumer Insights tool. Sta t I sta r
Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more J
Note(s): France; July 2023 to June 2024; 2034 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998257/interest-in-product-categories-in-france

Purchase intention by category in France as of June 2024

Purchase intention by category in France 2024

Share of respondents
0% 5% 10% 15% 20% 25% 30%
Smartphones 29%
Sports equipment ' ' ' 19% ' '
Household appliances 18% :
PCs / laptops 18%
Cars ' ' . 16%
Furniture & household goods 15%
TV & HiFi . . 12% .
Bicycles ' 8% '
Electric bicycle (e-bike) 8%
Motorcycles l 6%
None of the above 16%

Don't know 17%

-
12 I Description: "Smartphones" and "Sports equipment" are the top two answers among French consumers in our survey on the subject of "Purchase intention by category".Find this and more survey data on purchase intention by category in our Consumer Insights tool. Sta t I sta r
Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more J
Note(s): France; July 2023 to June 2024; 2034 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998353/purchase-intention-by-category-in-france

Brand awareness by category in France as of June 2024

Brand awareness by category in France 2024

Share of respondents
0% 10% 20% 30% 40% 50% 60%

Smartphones . . . . : 58%
PCs / laptops : : : ' 45% '
Shoes 43%
Clothing : : : o 21%
TV & HiFi ' ' ' 386
Cars, motorcycles, bicycles 36%
Cosmetics & body care 33%
Household appliances 33%
Food & non-alcoholic drinks
Pet products
Furniture & household goods
Alcoholic drinks (only shown to respondents of legal drinking age)
Detergents & cleaning products

Sports & outdoor products

Description: 58 percent of French respondents answer our survey on "Brand awareness by category" with "Smartphones". The survey was conducted in 2024, among 12,203 consumers.Find this and more survey data on brand awareness by category in our Consumer

L] r
Insights tool. Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more Sta t I sta J
Note(s): France; July 2023 to June 2024; 12203 respondents; 18-64 years

Source(s): Consumer Insights


http://www.statista.com/statistics/998334/brand-awareness-by-category-in-france

Egiging brand loyalty drivers among consumers in France in 3rd quarter

Drivers of customer loyalty in France 2023

Share of consumers
o
X
X

0%
Offers good products/services Offers good customer service Offers low prices Has an easy-to-use Does good things for society
support website/mobile app
Description: If they had a choice of companies to buy from, around 55 percent of consumers in a 2023 survey in france would choose a company that offered good products or services. Good customer service support was important to 52 percent of respondents. i '

Note(s): France; Q3 2023; 18 years and older; respondents were asked to choose two drivers
Source(s): Qualtrics


http://www.statista.com/statistics/1479724/customer-loyalty-drivers-france

Sources of information about products in France as of June 2024

Sources of information about products in France 2024

Share of respondents

Search engines (e.g., Google)

In the store

Friends and acquaintances

Customer reviews

Brand websites and apps

Online stores

Price comparison websites

Video websites and apps (e.g., YouTube)
Question and answer websites and apps
Social media websites and apps

Coupon and deal websites and apps
Online forums

Magazine and newspaper websites and apps
Magazines and newspapers

15 I Description: 47 percent of French respondents answer our survey on "Sources of information about products" with "Search engines (e.g., Google)". The survey was conducted in 2024, among 2,036 consumers.Find this and more survey data on sources of information
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20%
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21%
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about products in our Consumer Insights tool. Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more

Note(s): France; July 2023 to June 2024; 2036 respondents; 18-64 years
Source(s): Consumer Insights
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http://www.statista.com/statistics/998274/sources-of-information-about-products-in-france

Sources of inspiration for new products in France as of June 2024

Sources of inspiration for new products in France 2024

Share of respondents
0% 10% 20% 30% 40% 50% 60%

In the store : . . . : 55%
Friends and acquaintances : : : : 48%
Search engines (e.g., Google) 41% :
Online stores : : o =2 :

Video websites and apps (e.g., YouTube) :30%

Brand websites and apps 25%

Social media websites and apps 24%

21%

Price comparison websites
Coupon and deal websites and apps

Influencers / content creators
19%
19%

Customer reviews

Magazines and newspapers
15%

Question and answer websites and apps

Magazine and newspaper websites and apps 14%
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16 I Description: "In the store" and "Friends and acquaintances" are the top two answers among French consumers in our survey on the subject of "Sources of inspiration for new products".Find this and more survey data on sources of inspiration for new products in our Sta t I sta r
Consumer Insights tool. Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more J
Note(s): France; July 2023 to June 2024; 2036 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998177/sources-of-inspiration-for-new-products-in-france

g/loozst common second-hand purchases by category in France as of June
4

Most common second-hand purchases by category in France 2024

Share of respondents

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
Clothing 28% ' : :
Books, movies, music & games (excluding downloads) : : 6% : : :
Shoes . . Bl 16%
Toys & baby products : % :

Accessories | 10%

Consumer electronics (e.g., TV, smartphones) 1 10%
Furniture & household goods
DIY & garden products

Bags & luggage

Household appliances

Sports & outdoor products
Pet products

Stationery & hobby supplies

| did not buy anything secondhand : : : : : : : 1%

Other 1%
L]
17I Description: Sustainability becomes more and more important in our day and age. One possibility to be more sustainable when it comes to consumption, is to buy products pre-owned. French consumers most commonly buy Clothing second-hand followed by Books, I r
movies, music & games (excluding downloads), while they are least likely to buy Stationery & hobby supplies second-hand. These results are based on our representative online survey conducted in 2024 among 2,034 respondents in France. [...] Read more J

Note(s): France; July 2023 to June 2024; 2034 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998302/most-common-second-hand-purchases-by-category-in-france

Importance of low-priced products by category in France as of June 2024

Importance of low-priced products by category in France 2024

Share of respondents
0% 10% 20% 30% 40% 50% 60%

Clothing . . . . . :60%
Shoes : : : ' I 529 '
Smartphones 52%
Food & non-alcoholic drinks : : : : 44% :
PCs / laptops ' ' ' 3§%
33% :

33%

Cosmetics & body care
TV & HiFi
Household appliances 31%

Cars, motorcycles, bicycles | 30%

Detergents & cleaning products 28%

Furniture & household goods 28%

26%

Pet products
24%

Accessories

DIY & garden products 24%

L]
18 I Description: 60 percent of French respondents answer our survey on "Importance of low-priced products by category" with "Clothing". The survey was conducted in 2024, among 2,034 consumers.Find this and more survey data on importance of low-priced products Sta t I sta r
by category in our Consumer Insights tool. Filter by countless demographics, drill down to your own, hand-tailored target audience, and compare results across countries worldwide. Read more J
Note(s): France; July 2023 to June 2024; 2034 respondents; 18-64 years
Source(s): Consumer Insights


http://www.statista.com/statistics/998266/importance-of-low-priced-products-by-category-in-france
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