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Abstract

Abstract

Based on the development of the Internet, the Internet advertising industry came
into being, and penetrated into every aspect of production and consumption, which is
of great significance in expanding consumption and promoting economic growth. As
the Internet enters the Web3.0 era, the rapid development of meta-universe, Al and
big data technology has greatly changed the form of advertisement, the way of
placing, and the new products and services are constantly emerging, and the business
model of Internet advertising enterprises is also changing. In addition, with the
disappearance of the traffic dividend period, the competition in the Internet
advertising industry has become more and more intense, and China's supervision of
Internet advertising has been gradually strengthened. In general, the environment
faced by Internet advertising enterprises is constantly changing, which has a direct
impact on their related business and brings higher business risks. At the same time,
Internet advertising enterprises are not only greatly affected by the external
environment, but also characterized by a wide range and diversity of business types,
reliance on information systems, and a special asset structure, which greatly increases
the complexity of corporate financial accounting and brings considerable challenges
to auditors. In fact, many Internet advertising enterprises and their audit organizations
have irregularities, which ultimately bring negative impact. Therefore, it is necessary
to study the audit risk of Internet advertising enterprises, to discover the audit
specialties, audit risk points and their influencing factors of such enterprises, and to
seek effective countermeasures for audit risk.

Based on the perspective of risk-oriented auditing, this paper combs through the
relevant literature, analyzes the development status of China's listed companies in
Internet advertising, such as market competition, policy regulation, the status of
violations and the current situation of auditing, and explores the audit specificity,
audit risk points and the deep-seated reasons for the audit risk of Internet advertising

enterprises. On this basis, Tianlong Group is selected as a case company to analyze its
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audit risk, which has been concerned and punished by regulators for a total of 10
times from 2016 to 2022, and Dahua Accounting Firm, which is the company's
auditor, was also punished in December 2021. Therefore, this paper takes Tianlong
Group as an example, identifies and evaluates its possible risk of material
misstatement based on modern risk-oriented auditing theory, analyzes the inspection
risk faced by accounting firms, and finally puts forward suggestions to cope with the
audit risk of Internet advertising enterprises from three aspects, namely, accounting
firms and auditors, regulators, and Internet advertising enterprises, with a view to
providing some ideas for Dahua and other accounting firms in conducting the Internet
advertising enterprises audit, with a view to providing some ideas for Dahua and
other accounting firms in conducting audits of Internet advertising enterprises.

Keywords : Internet advertising enterprises ; Audit risk ; Accounting firms
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