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Abstract

In recent years, tourism has become more and more popular, and what kind of hotel to
choose is also a question for people to consider. With the development of tourism industry,
the hotel industry is increasing. While M&A can rapidly expand the size of hotels, increase
market share, so it is more and more sought after by the hotel groups.

BTG Hotels owned by Beijing State-Owned Assets Supervision and Administration
Commission(SASAC) acquired NASDAQ listed mid-cap company, Home Inn Hotel, which is
the research content of this article. Firstly, based on the background and significance of the
research, this thesis introduces some related theories, including the research methods of
M&A, M&A motivation and performance. Secondly, it analyzes the cases of M&A from
hotel management, M&A motivation and process. Thirdly, it makes a quantitative analysis on
the effect of M&A from the aspects of market performance, financial performance and
non-financial performance. Finally, it summarizes the enlightenment of this M&A in order to
provide some reference for hotel M&A companies and some overseas listed companies to

return to A-Stock Market through M&A.
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