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Abstract

Abstract

Due to the environmental pollution caused by fuel vehicles and the energy shortage caused
by a large amount of energy consumption, the development and application of new energy
vehicles (NEV) has become the general trend. At present, our country has raised the development
of NEV as a national strategy, and improving consumers' consumption and use behavior of NEV
is the fundamental driving force for the development of the industry. Therefore, exploring
consumers' environmental values is of great importance to the purchase intention of NEV.

Based on the theory of planned behavior and value-belief-norm theory, this research uses
literature research method, questionnaire survey method, SPSS26.0 and AMOS26.0 statistical
analysis to investigate how the environmental values of 443 Shanghai residents affect their
willingness to purchase NEV, and obtains the following results: consumers' altruistic values and
ecological values can not only directly and positively affect the purchase intention of NEV, but
also indirectly and positively affect the purchase intention of NEV through two intermediary
variables: NEV purchase attitudes and NEV subjective norms; The altruistic value has a greater
direct impact on the purchase intention than the ecological value, and the mediating effect of
subjective norms of NEV is greater than that of purchase attitudes; The three factors of NEV
purchase attitudes, subjective norms and perceived behavioral control also have a significant
positive impact on the purchase intention of NEV, and the direct effect of the latter two factors
have a greater significant positive impact on purchase intentions rather than the purchase attitude.

The main innovation of this study is to select the perspective of environmental values at the
subjective psychological level to deeply analyze how it effectively stimulate the three
psychological variables of the theory of planned behavior, and then reflect the transformation
process of consumers' purchase motivation in a deeper level, which broadens the research of the
theory of planned behavior category and application. The main value of this study is to explore
the purchase intention of NEV from the perspective of social and ecological interests, enrich the
relevant research on the deep value aspects of our country's NEV purchase intention, and finally
provide the government and automobile companies from the perspective of marketing. It
provides targeted reference suggestions and puts forward feasible suggestions on how to improve
the environmental protection awareness of various consumer classes, promote the popularization
of green consumption concepts and achieve sustainable economic development from the
perspective of social psychology.

[Key words] : Environmental Values; New Energy Vehicles; Purchase Intention; the Theory

of Planned Behavior
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