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Abstract

In recent decades, the rapid development of China's financial industry has
led to great changes in the entire insurance industry. The marketing mode of
traditional insurance industry is no longer suitable for the development of
insurance industry. The strong demand market is opening a new door to the
insurance industry. In order to better grasp the demand market of insurance
industry, it is necessary to adjust and innovate the whole marketing mode, and
promote the economic growth of insurance industry.How to adapt to the
customer demand market as soon as possible and accelerate the transformation
of the insurance industry marketing model has become one of the key research
issues.

This paper studies and analyzes the marketing mode of shenyang pingan
life insurance company based on customer demand, which is mainly divided into
the following aspects: the first part is to explore the current marketing mode of
shenyang pingan life insurance company based on customer demand, mainly
from the company's marketing channels and marketing personnel; The second
part explores the problems existing in the marketing process of shenyang ping
an life insurance company, such as narrow insurance marketing channels, failure
of marketing personnel to dig out customer needs, uneven marketing team, and
poor awareness of after-sales service based on customer needs. The last part of
the content is to strengthen the Internet marketing model, clear customer
demand orientation, strengthen the training of marketing personnel, increase
customer demand awareness of after-sales service and other reasonable
Suggestions, in order to lay a theoretical foundation for shenyang ping an life

insuranc.
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