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Summary

Digital media marketing began to be highly valued and concentrated development, more and
more enterprises and individuals through network marketing to seek faster and better development.
At present, network marketing is mainly completed through short video APP and social platform.
Because of the strong interest and fragmentation of short video, it needs high frequency release and
fresh content, so it is not very suitable for enterprises with long R & D and production cycle to carry
out product release, marketing and luring,firming fans.Social platforms in China are mainly
WeChat, Zhihu and Weibo three major mainstream platforms. The WeChat platform is more closed
and more suitable for consolidating and interacting with existing fans. Knowing that the rules of the
Zhihu platform is not friendly to advertising, audit method is more stringent, although it is a good
platform to lure fans, but not very suitable for enterprise marketing, more suitable for personal
marketing. Weibo platform is open and highly commercialized, enterprises can not only publish
advertisements, but also increase exposure and traffic through official paid promotion, which is
very suitable for enterprises to carry out marketing.

This paper will study the micro-blog marketing strategy of hammer technology, mainly
divided into summary, introduction, related theory overview, hammer technology brief introduction
and micro-blog marketing status analysis, hammer technology micro-blog marketing problems and
hammer technology micro-blog marketing countermeasures. This paper focuses on Weibo
marketing in network marketing, and the difficulty lies in the problem of Weibo marketing of
hammer technology and the countermeasures. According to the latest trend of Hammer Technology
and recent data, in addition to relevant theoretical knowledge, this paper will also combine the
current hot spots and trends, to explore the possible ways to improve the marketing strategy of

Hammer Technology’s Weibo.

Keywords: Hammer Technology; Weibo Marketing; Enterprise Marketing
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