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Abstract

As the rapid and prosperous development of the national economy, the life
insurance industry, an integral important part of the insurance industry in China,
has a rising development trend in recent years, and its market development
potential is also tremendous. The life insurance industry remains continuous
development as the economic development. The products, channels, process
design and marketing modes of the insurance industry change with the changes
in the Internet era, which makes the insurance more diversified, convenient and
extensive. Problems in the midst of the development have been gradually
presented as the continuous development of the insurance marketing mode.

This present paper analyzed the problems of marketing model of Ping An
Life Insurance Company of China Liaoning Branch, Combined with my nearly
six months of internship and experience in Ping An Life Insurance Company of
China Liaoning Branch, I found out the common problems of Shenyang City,
and put forward problem solving measures and suggestions for the marketing
model, so that the insurance marketing model can be improved and the market
can be broadened. This article mainly investigates the investigation of Shenyang
Ping An Life Insurance's new marketing model from four aspects. The first is
the current status of Shenyang ’s insurance marketing, including the marketing
development status of China Life Insurance Company and China ’s Ping An Life
Insurance Company; The second is the existing problems of Shenyang Ping An
Life Insurance Company ’s marketing model, including the lack of correct
marketing concepts, and a single insurance channel Problems, the lack of a
professional sales team, and the main problem of the lack of accurate market
positioning of insurance in Shenyang City; The third is to innovate and develop
the main strategies for the problems arising from the marketing model of Ping
An Life Insurance Company of China Liaoning Branch. Fragment the sales staff
to establish the correct marketing concept, broaden the marketing model, build
an elite team and identify market targets; finally, the future of the new marketing
model of Ping An Life Insurance Company of China Liaoning Branch. For the
purpose of promoting the sound and rapid development of the insurance industry,
in this present paper, and the existing problems were analyzed in combination

with the current development status of the insurance industry, and the
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