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ABSTRACT

With the development of TV technology, TV media industry is increasingly mature and perfect.
With the improvement of production means, TV programs are becoming more and more diversified
in order to compete for ratings, and the internal and external competition is more fierce.

Facing the competitive environment, the brand construction of TV programs has become the
focus of the current TV industry. Brand building can promote the development of TV programs and
channels, increase the ratings of TV programs, and enhance the audience's viewing stickiness. TV
programs are built up with brand through column packaging, so as to improve the audience rating
and benefit. And column packaging and column color recognition are the key to shaping column
brand.

Color, sound and modeling elements are the three major elements of TV program packaging,
of which color is the most critical in the whole TV program packaging design, and is crucial to the
audio-visual integration of TV media. The reasonable use of the packaging color of TV programs
can have a profound visual impact on the audience, form the identification degree of TV programs,
and then increase the audience's stickiness.

Based on the importance and necessity of TV program packaging, this paper expounds the
important role of color design in TV program packaging by analyzing the use and matching of TV

program packaging color and combining with relevant packaging examples.
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