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Abstract

With the development of the short video industry and sports industry, a group of
table tennis short video influencers have emerged in recent years. These influencers
attract users and operate accounts by publishing table tennis related short videos,
which have a significant impact on the audience's cognition, behavior, and life. Based
on this, this study aims to investigate the specific impact of table tennis short video
influencers on their audience, explore the impact of table tennis short video
influencers on their audience's video viewing, cognition, short video exposure, and
daily life, and provide reference for table tennis short video influencers to better
develop content and operate accounts, promoting the healthy development of table
tennis short video influencers.

The research adopts literature review method, questionnaire survey method,
interview method, and mathematical statistics method. Taking the impact of table
tennis short video internet celebrities on the target audience as the research object, the
target audience of table tennis short video internet celebrities is selected as the survey
object. Through questionnaire survey analysis, the characteristics of the target
audience of table tennis short video internet celebrities are studied, as well as the
cognitive impact of table tennis short videos on the target audience, the impact of
short video watching behavior, the impact of interests and hobbies, item consumption,
physical health, and other aspects in daily life. The impact of table tennis short video
internet celebrities on the target audience is analyzed from multiple perspectives.

Research has found that:

There are two types of table tennis short video influencers: sports stars and non
sports stars. The content released by sports stars mainly includes videos of the life,
training, and competition of table tennis stars; The content released by non sports
celebrities mainly includes teaching table tennis techniques and tactics, as well as
mass sports. Table tennis short video influencers have a wide audience distribution,
and different groups have certain differences in gender, age, education level, and
occupation. Table tennis short video influencers have a certain impact on the
audience's video viewing behavior, interactive participation behavior, knowledge
cognition, viewing motivation, and other aspects.

The audience has a certain degree of contact influence on table tennis short video
internet celebrities, forming a certain degree of dependence and participation, and

there are certain differences among different groups. Men have a stronger dependence



on them, while women have a stronger participation in them; The group under 18
years old has lower dependency, but their participation is higher, while the group over
60 years old has lower dependency participation; Education and occupation both have
a certain impact on the audience's exposure to short videos, but the impact is
relatively small and does not constitute a significant difference; There is no significant
difference in the impact of different types of internet celebrities on audience
engagement.

The audience has a certain impact on the life of table tennis short video internet
celebrities, and their interests, hobbies, item consumption, and physical health are all
affected, with certain differences among different groups. Men are more influenced by
their interests and hobbies in terms of gender, while women are more influenced by
their consumption of goods. In terms of age, the group under 18 years old is less
affected by product consumption and physical health. In terms of education, there are
slight differences in the impact of life on different students, but it is not enough to
constitute a significant difference. In terms of occupation, government
agencies/institutions with stable employment and income sources are greatly affected
by the consumption of goods and physical health; In terms of the types of internet
celebrities, non celebrity internet celebrities have a greater impact on the audience's
life, and their impact on interests, hobbies, and physical health is greater than that of

celebrity internet celebrities.
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