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ABSTRACT

In recent years, the Internet has developed rapidly, and various
industries at home and abroad have risen rapidly in the Internet. The offline
marketing model is influenced by the Internet marketing model, which has
affected the offline marketing models of various industries. Many industry
offline marketing models have grown negatively and suffered serious losses.
The fierce competition in the market, and the development and impact of the
Internet model, consumers’ consumption concept has gradually changed with
the development of the Internet model. If companies want to stand out in the
competition of many industries, they need to have new marketing models, new
marketing strategies, and need to find their own market positioning according
to their own individual characteristics, and look for new marketing

strategies. New marketing path.

This paper analyzes the existing marketing strategy of Fu Anna, and
starts with the marketing strategy concept of Fu Anna Home Textiles, analyzes
the internal and external environment of Fu Anna Home Textiles, and clarifies
the advantages and disadvantages of Fu Anna Home Textiles enterprises in the
existing competition mode. Mainly according to Fu Anna’ s marketing method,
logistics and warehousing operations, sales strategy field research includes
customer preferences, consumers important position in brand marketing,
consumer research covers basic consumer information, home information,
shopping channels, products Several modules, such as preferences and service
needs, combine the consumer research results and the existing marketing
strategies of Fuanna Home Textiles brand personality, brand channel

communication, brand sales channels, brand management and so on.
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