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ABSTRACT

The strategic background of the “ Belt and Road ”  construction has accelerated China's
cross-border e-commerce industry, but China’ s cross-border e-commerce started later than foreign
countries, and there are few theoretical studies on the development of cross-border e-commerce. It is
necessary to study the problems in the development of cross-border e-commerce and draw lessons from
them so as to promote the development of cross-border e-commerce in China.Through literature
research and inductive research, this paper sorted out the development status of cross-border
e-commerce in China,, and select Foshan as the research object to explore the difficulties and solutions
of regional cross-border e-commerce development. Provide experience for better development of
cross-border e-commerce.

This paper analyzes the development status and advantages of the cross-border e-commerce
industry in Foshan City, and proposes some problems in the development of the cross-border
e-commerce region in Foshan, cross-border e-commerce service platform, logistics, cross-border
payment and settlement, and professional personnel. The government guides and supports the
coordinated development of regional e-commerce, utilizes the comprehensive pilot zone and Overseas
Chinese from Foshan, builds a comprehensive cross-border e-commerce platform, to supports Foshan’

s local key industries, cultivates flagship enterprises, and jointly builds overseas warehouses to shorten
transportation Time, use blockchain technology to solve cross-border payment and settlement problems,
create a"four-in-on" collaborative talent training plan, build a "Foshan Pan-home Brand Product
Overseas Exhibition Experience Hal", and start the Foshan brand measures to solve Fosha's

cross-border Difficulties encountered in the development of e-commerce.
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