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Research on Visual Rhetoric of Anti-pandemic News
Cartoons in Irony & Humour

Abstract

The COVID-19 pandemic ravaged the world, the Irony & Humour newspaper
took up the banner of using news cartoons to promote pandemic prevention. During
the early stages of the outbreak, the newspaper extensively mobilized and actively
solicited contributions, publishing numerous news cartoons from well-known artists,
using a unique perspective to comment on various social issues under the pandemic.
Whether for internal education or external propaganda, news cartoons proved to be
the most effective means of dissemination in responding to a global public health
crisis, not only strengthening recognition and mobilization, but also becoming a
carrier of China's anti-pandemic practice. As a special form of text during a special
time, the mobilization mechanism of news cartoons in the fight against the pandemic
cannot be ignored.

Based on the theory and method of visual rhetoric, this paper breaks down the
822 elements of anti-pandemic news cartoons in frony & Humour from 2020 to 2022,
revealing the visual presentation characteristics of anti-pandemic news cartoons.
Statistical analysis found that anti-pandemic news cartoons mainly present characters
such as medical staff and ordinary people; in terms of attitude, Irony & Humour
focuses on the chaos under the pandemic and uses satire and criticism to address it.
During the outbreak stage, black, gray, and white were used more than colors. As the
pandemic situation continued to improve, warm-toned anti-pandemic news cartoons
gradually increased in proportion; In terms of gender representation, the ratio of men
to women in anti-pandemic news cartoons is unbalanced. The juxtaposition of
graphics and text is the most commonly used composition method in anti-pandemic
news comics. On the one hand, news cartoons extend the "imagination" of language
texts, and on the other hand, news cartoons expand the tension of language texts; In
terms of graphic composition, juxtaposition of text and images is the most commonly

used layout in anti-pandemic news cartoons. This composition not only expands the
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"imagination" of language text, but also increases its tension. In terms of background
setting, indoor backgrounds are used most frequently, and monochromatic
backgrounds are also utilized to stimulate audience imagination through the use of
white space, successfully conveying persuasive messages.

At the same time, the study found that lrony & Humour anti-pandemic news
cartoons used rhetorical techniques such as contrast, metaphor, metonymy, and
condensation. In contrast rhetoric, many comparisons between China and foreign
countries are used to illustrate the differences in epidemic prevention policies, and to
imply that China's epidemic prevention measures are appropriate compared to those
of foreign countries; In metaphorical rhetoric, the use of hero metaphors attracts
readers to engage in personality projection to reinforce the mobilization of pandemic
prevention and control efforts. Through mythological metaphors, the endurable nature
of COVID-19 is implied, while the power of China's anti-pandemic practices is
demonstrated through the use of consensual metaphors; and a consensus metaphor is
used to show China's power in anti-pandemic practice; In metonymic rhetoric, part
represents the whole, and concrete objects represent abstract concepts, to interpret
epidemic prevention measures at the national level and consensus building at the
social level. In condensation rhetoric, the mainstream ideology's voice is strengthened
by condensing images and turning the crisis into an opportunity. In addition, based on
the examination of samples, the paper finds that Irony & Humour constructs audience
cognition through prevention and treatment, rescue and relief, commemoration, and
results frameworks, and identity rhetoric, color rhetoric, and crowd rhetoric are the
most commonly used visual rhetoric strategies.

This paper concludes that news cartoons have played an important role in the
pandemic, and that the visual presentation characteristics and rhetorical strategies of
anti-pandemic news cartoons provide valuable reference for the creation of
anti-pandemic news cartoons and other forms of visual communication in the future.
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