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Abstract

With the rapid development of the Internet, video platforms are springing
up. Online video platforms have been charging advertising as the main source
of revenue, but the proportion of advertising investment in the aspect of
advertising itself is very small. After analyzed the positioning, function, market
environment and competitors of mango TV in the early stage, it is understood
that mango TV has been established for six years, attracting a large number of
young groups with high-quality variety unicast programs, highly innovative
content and high-quality technologies in the early and later stages are strongly
recognized by users. But the bright spot of mango TV also causes its short
board to be extremely obvious, especially the rapid rise of short video app in
recent years, which has won a large share in the market of young people, to a
certain extent, affected the user group of mango TV.Under the attack of Tencent
video,Aiqiyi and other strong competitors and the emerging power of short
video, mango TV urgently needs a new way to broaden the user layer and
strengthen its position in the video platform. Therefore, based on the current hot
spots, this paper will explore new user groups for mango TV, and discuss the
production process and technical means of advertising from the aspects of
creation overview, creation basis, creation process, etc. I hope that through this
work, more audiences can understand mango TV, and through this work, more

audiences and young people can gain positive power.
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