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我国旅游服务贸易的国际竞争力研究

摘  要

本文论述了世界旅游服务贸易的现状 ,指出目前中国旅游服务贸易国际竞

争力的现状，比较了中国和美国之间的差距和法国的案例分析，最后分析了原

因，并提出了一些对策和建议，希望能帮助中国旅游服务贸易的发展。本文在

对我国旅游服务贸易国际竞争力研究的基础上，通过对相关研究背景的阐述，

阐述了旅游服务贸易国际竞争力的理论。通过研究中国旅游服务贸易产业，与

世界旅游强国相比，本文指出中国旅游服务贸易的现状，分析了主要因素，影

响因素和影响中国旅游服务贸易国际竞争力的影响因素，并指出了其国际竞争

力。通过分析我国旅游服务贸易国际竞争力偏低的原因，提出了提高我国旅游

服务贸易国际竞争力的对策。
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ABSTRACT

This paper discusses the present situation of world tourism service trade, 

points out the present situation of international competitiveness of China's 

tourism service trade, compares the gap between China and the United States and 

the case analysis of France, finally analyzes the reasons and puts forward some 

countermeasures and suggestions, hoping to help the development of China's 

tourism service trade. Based on the research on the international competitiveness 

of China's tourism service trade, this paper expounds the theory of international 

competitiveness of tourism service trade by expounding the related research 

background. By studying China's tourism service trade industry and comparing 

with the world's tourism powers, this paper points out the current situation of 

China's tourism service trade, analyzes the main factors, influencing factors and 

influencing factors affecting China's international competitiveness of tourism 

service trade, and points out its international competitiveness. By analyzing the 

reasons of the low international competitiveness of China's tourism service trade, 

this paper puts forward some countermeasures to improve the international 

competitiveness of China's tourism service trade.
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