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+ What disadvantages does your brand
have?
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your weaknesses?
« What could you improva?
+ What factors lase you sales? Clearly |dentity the company or the Include clear and specific numbers
= What should you avaid? target client. All other requirements towards the outcome.
and tools should be listed in detail.
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the market you're addressing. Make | you get your products ready on time
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+ Could any knasses_. ses serious-
Iy threaten your businsss?
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