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Overview
CHAPTER 01



Description: After threefold growth from 2019 to 2020 due to the coronavirus pandemic, InstaCart's annual sales are expected to increase at a much slower pace in the United States. In 2021, the grocery delivery service generated about 26 billion U.S. dollars in sales. 
By 2024, the company's sales in its home market could reach 40.5 billion U.S. dollars. Read more
Note(s): United States; 2019 to 2021; * From this year onwards, the figures are forecasts. According to estimates from August 2022. Read more
Source(s): eMarketer; The Dallas Morning News 

Sa
le

s 
in

 b
ill

io
n 

U
.S

. d
ol

la
rs

2019 2020 2021 2022* 2023 2024
0

5

10

15

20

25

30

35

40

45

7.1

23.42
26.07

30.6

35.19

40.54

3

InstaCart grocery e-commerce sales in the United States from 2019 to 
2024 (in billion U.S. dollars)
InstaCart online grocery sales in the U.S. 2019-2024

http://www.statista.com/statistics/1304265/instacart-grocery-sales-united-states
http://www.statista.com/statistics/1304265/instacart-grocery-sales-united-states


Description: The global ad spending in the 'In-App Advertising' segment of the digital advertising market was forecast to continuously increase between 2023 and 2028 by in total 183.6 billion U.S. dollars (+58.37 percent). After the tenth consecutive increasing year, the 
indicator is estimated to reach 498.16 billion U.S. dollars and therefore a new peak in 2028. Notably, the ad spending of the 'In-App Advertising' segment of the digital advertising market was continuously increasing over the past years. Read more
Note(s): Worldwide; 2018 to 2028
Source(s):  Market Insights 
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In-app advertising spending worldwide from 2018 to 2028 (in billion U.S. 
dollars)
In-app advertising spending worldwide 2018-2028

http://www.statista.com/statistics/1416806/in-app-advertising-spending-worldwide


Description: In 2023, games attracted an in-app advertising spending of more than 91 billion U.S. dollars on a global scale. The industry with the highest in-app ad expenditure was social networks, with over 126 billion dollars. Read more
Note(s): Worldwide
Source(s):  Market Insights 
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In-app advertising spending worldwide in 2023, by industry (in billion U.S. 
dollars)
In-app advertising spending worldwide 2023, by industry

http://www.statista.com/statistics/1416808/in-app-advertising-spending-industry-worldwide


Description: In 2023, digital retail media advertising spending worldwide stood at nearly 135 billion U.S. dollars. The source projected that the value would increase to 170 billion by 2025. To compare, Amazon generated 46.9 billion dollars in ad sales worldwide in 2023. 
Read more
Note(s): Worldwide; 2021 to 2023; * Forecast. Read more
Source(s): WARC 
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Digital retail media advertising expenditure worldwide from 2021 to 2025 
(in billion U.S. dollars)
Digital retail media ad investment worldwide 2018-2028

http://www.statista.com/statistics/1471270/retail-media-ad-expenditure-worldwide
http://www.statista.com/statistics/1471270/retail-media-ad-expenditure-worldwide


Description: In 2023, digital retail media advertising revenue in the United States stood at 43.7 billion U.S. dollars. A year earlier, it amounted to 37.5 billion dollars. This constitutes an annual growth rate of roughly 16 percent. Read more
Note(s): United States
Source(s): IAB (U.S.); PwC US 
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Digital retail media advertising revenue in the United States in 2022 and 
2023 (in billion U.S. dollars)
Digital retail media ad revenue in the U.S. 2022-2023

http://www.statista.com/statistics/433605/retail-ad-revenue-us


Description: Retail media advertising spending in Canada is forecast to grow by 25.9 percent in 2024. As of 2023, the ad spend in the Northern state stood at 2.5 billion Canadian dollars. In 2027, it is expected to reach 5.06 billion. Read more
Note(s): Canada; 2022; * Forecast. Read more
Source(s): eMarketer; Insider Intelligence 
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Retail media advertising spending in Canada from 2022 to 2027 (in billion 
Canadian dollars)
Retail media ad spend in Canada 2022-2027

http://www.statista.com/statistics/1252545/retail-media-ad-spend-canada
http://www.statista.com/statistics/1252545/retail-media-ad-spend-canada


Competitors
CHAPTER 02



Description: In December 2023, the website of the American company Kroger was the most visited website in the grocery category worldwide, accounting for three percent of desktop traffic. The food delivery website istacart.com followed with a visit share of 2.62 
percent. Read more
Note(s): Worldwide; December 2023; desktop only; category: Food and drink- Groceries
Source(s): SimilarWeb 
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Most popular groceries websites worldwide in December 2023, based on 
share of visits
Leading groceries websites worldwide 2023, based on visit share

http://www.statista.com/statistics/1255964/most-visited-groceries-websites


Description: In 2023, Walmart generated advertising revenues of 3.19 billion U.S. dollars in the United States. Amazon's U.S. ad revenue stood at 34.96 billion dollars. To compare, Amazon generated roughly 47 billion dollars with ad sales worldwide in 2023. Read more
Note(s): United States; October 2023; forecast
Source(s): eMarketer; Insider Intelligence 

Re
ve

nu
e 

in
 b

ill
io

n 
U

.S
. d

ol
la

rs

Amazon Other ecommerce 
channel

Walmart Target Instacart eBay Etsy
0

5

10

15

20

25

30

35

40

34.96

4.17 3.19
1.17 0.94 0.52 0.26

11

Ecommerce platforms with highest digital retail media advertising 
revenues in the United States in 2023 (in billion U.S. dollars)
Retailers with highest ad revenues in the U.S. 2023

http://www.statista.com/statistics/1453707/retailers-ad-revenues-usa


Description: In December 2023, Kroger's website was the most visited website in the grocery category in the country, accounting for 7.82 percent of desktop traffic. Instacart followed right behind with 7.25 percent of visits. Read more
Note(s): United States; December 2023; desktop only; category: Food and drink- Groceries
Source(s): SimilarWeb 
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Most popular groceries websites in the United States in December 2023, 
based on share of visits
Leading groceries websites in the U.S. 2023, based on visit share

http://www.statista.com/statistics/1256028/most-visited-groceries-websites-in-the-united-states


Description: With 92 percent brand awareness, Walmart is the most well-known grocery delivery brand among U.S. internet users. Runner-up Uber Eats is recognized by 83 percent of respondents, followed by Costco. Specialist Instacart ranks fourth, with 72 percent 
of onliners in the United States knowing them. Read more
Note(s): United States; November 2023; 1241 respondents; 18 to 64 years
Source(s):  Consumer Insights 
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Leading online grocery delivery brands ranked by brand awareness in the 
United States in 2023
Most well-known grocery delivery brands in the United States 2023

http://www.statista.com/statistics/1308321/most-well-known-grocery-delivery-brands-in-the-united-states


Description: According to a survey conducted in 2023, consumers in the United States are most likely to complete beauty purchases on Amazon. Almost one in four reported purchasing beauty products on Amazon, while around 23 percent revealed doing so on 
Walmart. Beauty retailers' websites or apps were also among the top online purchase destinations, with 14 percent of the survey respondents. Read more
Note(s): United States; February 16 to February 23, 2023 ; 3,000 respondents*; includes both websites and apps
Source(s): Tinuiti 
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Online destinations where consumers are most likely to complete beauty 
purchases in the United States in 2023
Share of consumers who complete beauty purchases online in the U.S. 2023, by channel

http://www.statista.com/statistics/1401027/beauty-purchases-by-distribution-channel-united-states


Description: A 2023 survey revealed that third-party grocery delivery services like Instacart were the most popular way for Canadians to buy their groceries online, with 17 percent of respondents reporting to have used these services in the last three months. In 
comparison, only two percent of respondents reported getting their groceries from dark stores or online-only retailers in the same time frame. Read more
Note(s): Canada; Two waves from January 23 to January 29 and from January 30 to February 5, 2023; 1,000 respondents; 18 years and older
Source(s): Government of Canada 
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Preferred channels for buying groceries among online shoppers in Canada 
as of 2023
Preferred channels to buy groceries online in Canada 2023

http://www.statista.com/statistics/1445540/online-grocery-purchase-channels-canada


Ad revenue & metrics
CHAPTER 03



Description: In 2023, the advertising revenue of Instacart - an online grocery shopping platform - stood at roughly 940 million U.S. dollars. It was projected that the value would increase to 1.5 billion dollars by 2025. Read more
Note(s): Worldwide; * Forecast. Read more
Source(s): eMarketer; Insider Intelligence 
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Advertising revenue generated by Instacart worldwide from 2021 to 2025 
(in billion U.S. dollars)
Instacart ad revenue worldwide 2021-2025

http://www.statista.com/statistics/1319689/instacart-advertising-revenue
http://www.statista.com/statistics/1319689/instacart-advertising-revenue
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